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Summary

® There are exciting new markets for digitaiiy printed graphics
powered by businesses that want to reach their customers by

using new creative advertising ideas.

® The technology of digital graphic materials has advanced to
create new markets for floor, window, and wall graphics into
retail stores, shopping malls, trade shows, sporting events,
educational facilities, hotels, corporate offices and

government agencies.




Why Windows, Walls & Floors?

® The vast majority of this market is for temporary graphics
that can be designed for customer’s specific marketing
campaigns that can be sold again and again for every new
campaign.

® We need to stop thinking in terms of a “one time sale” but
instead design an “advertising program” on a monthly or
quarterly basis.

® The inexperienced salesperson sells a onetime solution. The
experienced salesperson designs and sells an ongoing
advertising campaign that changes around the customer’s
specific marketing program or advertising campaign.
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What Are The Markets For Window,

Wall & Floor Graphics?

® Largest Markets
® Shopping Malls & Retail Stores
® Sporting Venues
® Conventions & Trade Shows
e Hotels, Bars & Restaurants
® Museums
® Corporate Events
® Healthcare and Wellness Campaigns

® Any customer, large or small, that has a window, wall or floor
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where a graphic can be applied




Floor Graphics Are HOT!







Going to

A roundup of floor- and
street-graphic projects

Digit.al printing’s evolution has
turned previously lifeless, blank
walls into large -format backdrops for
graphics that provide curb appeal.
Coupled with well-designed banners
and wraps, they generate revenue or
cultivate a vigorous awnosphere.

However, floor graphics have lagged
sorrewhar behingd their vertical brethren.
End users, property raragers, designers
and cther stakeholders, in an environ-
mental-graphics plan, perceive cus-
tormers dor't generally glance torards
their shoes (althcugh public addiction
to mebile devices is probably changing
that). Also, raterials used for floor-
graphics applicaticns roust meet slip-
Tesistance safety standards and avoid
glare that detracts from the advertising
message.

Floor graphics certainly provide
advantages. They share the low (PM
of all on-premise signage, plus POP
signage’s proximity has been proven
o greatly influence buying decisions.
And, the red water/blue water theory
ascribed to suecessful fishing also
applies to graphics. In a marketplace
samrated with more conventional
signage fommats, floor graphics rmake
an impact because of their novelty.

Most. signshops that sent projects
for this gallery reported floor
graphics represent only a single-digit
percentage of overall sales. Thus,
they remain a specialty solution.
However, when appropriate for a
carmnpaign, they reafly work.
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Strike It Rich

The creative -service s departiment at Redding, CA’s Win River Casdno
hired Reddings Sign-A-Rarm franchise to create nurnerous floor-graphic
prograrns for the entry fover and “Dollar Alley,” a row of slot machines
in a high-raffic area. John Robbins, who owns the Sign-A-Ramm fran-
chize, sid the casino kas become his best floor-graphics custcrner.

When completing a floor-graphics site survey, Robbins creates a
design template that accounts for doors, fixtures, rash cans and other
iterns that will be replaced after the wrap’s completion. His designers
and the cadno’s creative staff privarily use Adobe’s Creative Suite S
softweare, with an ernphasis on Photoshop® and Ilustrator®

For graphics applied to concrete or cther hard surfaces, the franchise
uses MACtac’s SreetRAP™, a 3.4mil-face stock media with a penmanent
adhesive, and Permacolor® Permmafle x® PR5200, an aggressive topeoat
designed to withstand flocr traffic (it's rated for 90 days of flocr use,
according to MACtac). For amooth-surface or carpet applications, the
shop uses 3M's I] 40 glossy, white media with an ASTM-certified, non-
slip, lusterfinish overlarninate .

The Redding franchise uss two printers: a Roland Scljet Pro II XJ-540
G4-in-wide, eco-solvent-ink printer, and, fer jobs with large panels to
align, the shop implernents an HP Designjet L25500 latex-ink printer.
Rebbins said HP's Optical Media Advance Senscr, which takes digital
irmages of the micrescopic smuchire of the media’s underside and measires
the medid s progress in real time, helps print and align large panels.

To minimize inconveniences for patrons, the shop installed the
graphics in the early-morning hours. For the 900-sq.-ft., entryway
graphics, Sign-A-Rama's installers used a torch and a 3M VCAT roller
to ease the media into the concrete’s crevices, and 3M Geold squeegees
for the amooth surfaces. Squeegees and elbow grease sufficed for the
carpet graphics, which encompass approximmately 400 sq. ft.




Holding Court

Founded in 1977, The Mitographers
Ine. (Sicux Falls, 8D) has primarily
focused on screenprinted, industrial
graphics. In 2008, the company
purchased its first, digital-printing
equipment to control costs for
short-run graphics.

“Within arcund tw and a half
years, digital graphics have gone from
2e10 to Toughly 1096 of cur business”
Tin Phillips, The Mitographer's sales
rreEnager, said. “For a $10 million
company, that's sigrificant, especially
becanz me haverit adventised our
largeformmat capabilities”

In 2009, Sicux Falls Sports
Anthority officials asked the company
to produce banners for the Surnmit
League’s basketball tcumnarment. The
10-schoel (from Michigan to Utah)
tourrament takes place in the 7,500-
seat Sjoux Falls Arerm. Last year, The
Mitographers approached Surnmmit
League officials about bidding for
center-court graphics for the tcuma-
ment, and won the job.

“The Surnmit League representa-
fives were adamant that safety be
our first priority,” Phillips said. “In
the past, there had been problems
with players slipping cn the graphics.
Also, they wanted the graphics to
have ageressive enough adhedon to
atand up to the pressure of impact
from Dividon I basketball players,
while not darmaging the playing
surface after removal. And, they had
to lock good on camera, while the
lebby graphics had to absorb foot.
traffic bringing in wet, rxky, late-
winter weather.”

The overall project entailed 1,134
5q. ft. of flocr graphics for the court.
and lcbby areas. The Surnmit League
provided the image files in FDF
formmat, and The Mitographers fine-
tuned the design udng Adcbe
Mustrator.

In 2011, arena officials allowed
the shop to begin working on
installation two nights before the
tournament’s be ginning (the year
before, they weren't allowed to
begin until the day before). Phillips
said the 3G-hour interim enabled a
better bond with the sealant, which
reduced scuff roarks. The process

for both sets of graphics required
six hours.

To print the graphics, the shop
used FLEXcor's FLEXrmark V400
white, cpaque, 3. 5-mil, self-adhesive
film In place of a laminate, installers
applied several coats of floor
varnish The shop produced several
samples, with some installed in the
shop's producticn area and cthers
sent to the Surnmit League office .

To ensure the film would meet
ASTM D2047 non-slip requirernents
for floor surfaces, The Mitographers
sent film sarnple s of the center-
court rmaterial o a laboratory certi-
fied under the General Standards
Board Laboratory Acee ptance
Program.

“League officials very much
appreciated the extra measure ” he
said.

The Mitographers printed the
graphics on its EFI-VUTEk (QS2000
Uv-cure-ink printer using EFl Series
II inks. The lobby graphics were
preduced using a similar proce ss,
with the exception of usage of
FLEXcon's FLEXrmark OV 650 R
clear, embossed actylic adhesive.

still stringent in his dermand for
searless floor graphics, Surnrmit
League Comissioner Tom Douple
assigned four staff rmembers to
meniter the center-court graphics
during the toumament's first four
garne s, “There were no issues,”
Phillips said.
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Making A Splash
Signs by Tomomow's Reckville, MD location created stair graphics for
Marrictts Bethesda, MD corporate headquarters. Marrictt wanted to
tout its Take Care initiative, which encourages employees to rmake
healthy lifestyle cheices. The client fumnished the graphics as a PDF
file, which the shop fine-tined using Photoshop, ustrator and SA
Intl’s FlexiSign 8.5.

The project differed from most of the shop’s floor-graphic appli-
cations. Scott Goehnung, the shop’s computer-graphics engineer,
said most such projects entail dance-floor graphics produced for
event planners and short-temm, POP graphics for shopping malls.
Rarely do their lifespans exceed 90 days. In this case, Marriott’s
decisionrmakers required only 30 days.

Geehrung said, “We had to measure the stairs and tweak the
graphic 5 no text was cutin half. Because the stairs were smocth
granite, we just wiped down the surface.”

Signs by Tomomow printed the project on its HP L25500 latex-ink
printer using Avery's MPI 3061 Quick Mark, a promotional-grade,
calendered film designed for swift installation and removal. To rmake
the graphic message flow searmlessly across the risers, Goehrung
tiled the pattem using FlexiSign.

“It's still a challenge to install over a dirty fleor or conerete, but films
designed for flocr graphics have become thinner, less expensive and
meore flexible, which makes these types of jobs more atractive,”
Geehrung said. “Becauss we used thick vinyl, cne installer simply held
the winyl taut while the other installed with a standard, scft squeegee.”

He said Marictt officials liked the idea, and followed anit with ancther
internal, promoticnal campaign mrmediately after this joby's remncowal.

BrowsIng The Alsles

Horne-improvernent stores, grocery stores and cther retail outlets —
with store layouts that route custormers threugh dense, high-traffic
areas — namrally cater to floor graphics. The shoppers are usally
targeted — as opposed to leisurely, speciaty-shop browsers —and
farniliar with the stcre’s set-up. Thus, a targeted POP ad will likely
catch the viewer who seeks a particular product.

To steer its customers’ attention towards specific products in
particular aisles, Menard’s, a Midwestern, home-improvernent
chain, tapped Minneapolis-based Vomela to fabricate a series of
temporary POP graphics. Featured products included $agner
e chani ze d-painting systerns and Librman floor-cleaning supplies.

“Before we fabricate this type of a job, we have to became very
farniliar with the store laycut, raffic pattemns, cleaning equiprnent
that will be used, the installation proeess, the expected lifespan and
other factors,” said Rick Millington, a Vorela business-development
executive. “We require at least a 90-day warranty from every rrate-
rial rranufacturer, as well as liability coverage ”

“orela fabricated the graphics using 3M's IJ40C-10R media with
the 8509 clear, luster-finish overlaminate. He said the graphics were
desdgned 1o last six rronths. The shep printed the large floor graphics
on an EFI-VUTEk 3300 eight-color, roll-to-roll solvent printer using
35 Matched Cornponent Systern

“Printing a graphic this leng asa single piece presents challenges
because, if there’s a problemin the middle of the print, you have to
scrap it and start over,” Millington said. “That's a huge labor and
rraterials waste. Also, installation of such large graphics requires
greater skill. Floors with seams, tiled flocts or dirty floors also create
difficult installations.”
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Watch Your Step

Fneline Signs Graphic $midic (Denver) produces a
broad, digital-graphic portfolio. The official graphics
provider for the NFL's Denver Broncos, the shop
preduces wall rmurals, banners and related projects for
various Colorado institutions and rmunicipalities.

John Miller, Fineline’s special-projects manager, says
floor graphics represent approxirmtely 5% of the
company's portfolic. He noted that event-rmarketing
and rmnagement companies that promote one-time
events represent most of the company’s customers.

“When we complete a site survey, it's important to
understand the surface texture to which the graphics
will be applied,” he said. “Ifs also important to
consider how rmich moisture an area will receive. If an
area will experience heavy exposure to foot affic that
caITies rain or snow, we have to be prepared to take
the additicnal steps required to seal the graphic’s
edges, to prevent lifting from moisture.”

For a recent in-shop open house, Fineline executed
various applications to tout its graphic capabilities. To
catch visitors off-guard, the shop generated a gaping,
round hole in the floor —of the inkjet-printed variety.
Ben Schley, a Fneline designer, developed the graphic
using Adobe Photoshop.

Miller said, “It was important to use an immage that
demcnstrated depth, an overhead view and such
details as the ladder and skeletal remains. The abun-
dance of stock-ant websites made this job much easier”

The shop preduced the graphics on 30Ms 1J40
ternporary floor vinyl with 8509 uster-finish overlami-
nate. Using Calders’s V8 RIP, the shop output the
graphic on its HP Scitex LX400 latex-ink printer.

Air Jordan Laid Flat

Fleor graphics cnly encompass 1 to 2% of Pro Lab
Tigital's (Los Angeles) business, although Joe Hill, the
conpany's sales and operaticns VP, saysitsa growing
rrarket segment, In addition to standard event. graphics,
he said flocr graphics were becoming more prominent
in new-product launches. Also, retail clients’ need fer
penreEnent, point-ofentry graphics augments floor-
graphic dermand.

Hill said, “It seerns that there’s a product available
that works well for every type of surface. Any roateral
can present challenges when wortking on a dusty
surface that inhibits adhesion to a floor surface.
Therefore, a clean surface is essential to any job's
success. However, engineers hawe suceeeded in creafing
flcor-graphic rraterials that properly adhere to asphalt,
concrete, tle, wood flooring and numerous other
sarfaces, while allowing easy sarface rernoval”

Pro Lab Digital recently helped promote Nike's
iconic Air Jerdan sneaker brand in an unusual way —
going horizental to celebrate the highflying sneakers.

Fornitoudy, Stoelt Productions, which managed the
prometional camnpaign for Nike, supplied graphics that
Tequired no irmge retooling. Fabricators tiled and
enlarged the graphicsto 11ft. 2 in. bongusing Caldera’s
V4 RIP. To ensure accurate size and consistency, the
=rvice provider printed it as three panels on its HP
125500 latex-ink printer using MACtac’s STeetRAF™ 3.4-
il films desgned for unsealed-concrete applications

"“As usual, the biggest challenge was a crunched
timeframe ” Hill said. “We had to produce and
deliver the graphic within 24 hours”
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Examples & Case Studies
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3M for textured outdoor surfaces

Printed on the HP L.25500 Latex Printer

Printed On: 3M 1]8624
Overlaminate: 3M 8524 Lustre Lam for Textured Surfaces &




Fake brick printed

Printed & installed faux brick pattern & the banners
Printed On: 3M IJ40C

Matte Overlaminate

Charge for this job: $19,000
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Outdoor wall graphics

*  Printed On: 3M [J180Cv3
*  Overlaminate: 3M 8520







Sports Arena

*  Printed On: 3M [J40C
*  Overlaminate: 3M 8518




Interior Wall Graphics

*  Printed On: 3M [J180Cv3
*  Overlaminate: 3M 8518

* Large top graphic is applied to MAX-metal®
*  Charge for this job: $8,400




Interior walls and columns

Printed On: 3M [J180Cv3
Overlaminate: 3M 8518




Music store floor

*  Printed On: 3M [J62-10

¢ Overlaminate: 3M 3645 Floor Overlaminate




Perforated window film

Buﬂding exterior




Interior doors

Printer: HP L25500 Latex Printer
Printed On: 3M IJ35C
Overlaminate: 3M 8520

Charge for this job: $300 per door, multiple doors.




Sports centers

*  Printed On: 3M I]J36
*  Overlaminate: 3M 8509

*  Charge for this job: $10,560
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Perforated Window film




3M 1J40C

Wall Graphics




Temporary Floor ads

3M 1] 40C
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3M IJ 10-114 clear film — can also be used as overlaminate.




Stair Graphics

Stadiums



Event sidewalk graphics

Also directional for event




School locker rooms

Motivational graphics
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Fake brick walls

Interior decoration




Bold Wall Graphics

Corporate identity




Sports Centers

Wall Graphics




Restaurant graphics

Decor




Wall Graphics

Restaurants
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Elevator Doors

Ads
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Museum graphics

Displays




What Films Do You Need For Window,

Wall & Floor Graphics?




3M Commercial Graphic Terms

arnott

Cast film- highest quality, best IJ- Inkjet printable film, Permanent Adhesive- adhesive
image quality, conformability, indicates the film is forward that is not intended to be
dimensional stability, and wound on an unnotched core removable
durability
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Removable Adhesive- Can be Changeable— Can be removed

removed with heat leaving little without heat or chemicals and
or no adhesive residue. leaves little or no adhesive
residue

N




3M Technologies

¢ Controltac™- 3M brand
name for films with
pressure activated adhesive
that is slideable and

repositionable

® 3M can add Controltac™
to almost any adhesive, it’s

NOT just [J180Cv3

Pressure activated adhesive - Controltac™ Plus
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3M Terms

* Comply™ v3

Adhesive- 3M brand name
for a characteristic that
permits air bubbles to
escape through ALMOST
INVISIBLE air channels in

the adhesive
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Product Pyramids

|

Type of Input Film

A
.
B

Adhesive Characteristic
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Product Pyramids ‘

Approx. SQIT Price
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3M Products- Fit every need ‘
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Product Pyramids ‘
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Product Technologles Expected Performance Life
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3M™ Controltac™ Graphic Film 1J162
1J162

® 4 mil film

e Controltac™ adhesive

for slideabﬂity

® 12 month indoor floor

product
e Use 3645 overlam
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3M™ Scotchcal™ Graphic Film 3662

3662

e Sidewalk Film
e Not “designed” for I]

printing, but works well

with UV and Latex
Digital Printers

® Works with Solvent
printing, but product may

« »
worm up

o Use 3647 overlam
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3M™ Scotchcal™ Graphic Film for Textured
Surfaces 118624

1J8624

® 2 mil cast Vinyl
® Special installation
® Graphics look like paint

* High Strength, Removable
Adhesive

® Use 8524 Overlam
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3M™ Controltac™ Wrap Film with Comply™
v3 Adhesive 1J380Cv3

1J380Cv3

* 2 mil super cast Vinyl

® Dominates vehicle wrap and

fleet markets

* High Strength, Removable
Adhesive

e Controltac™

* Comply ™ 3
e Use 8580 Overlam
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3M™ Controltac™ Graphic Film with
Comply™ Adhesive 1J3552C

1J3552C

® ) mil cast Vinyl
e Short term wrap material

® Medium Strength,
Changeable Adhesive

e Controltac™

* Comply M
® Use 8518 Overlam




: 3M™ Scotchcal™ Graphic Film 1J35 and A

1J35C

1J35, J35C

® 3 mil, calendered vinyl
® Gloss and Matte Finish

® Permanent Adhesive

A’dvertisyioﬁ*gg

® Reliable, every day usage
product

* [J35C has Comply™
technology making installs
simple and bubble free

® Use Overlams 8508 or 8509
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3M™ Changeable Window Graphic Film
1J61

1J61
® 3 mil film
® Low tack adhesive
® Wet or Dry Install
o 1% or 2™ Surface Install

® Use white ink for neat
effects

® No need for an overlam
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Expanded Applications

* Easy to print, removable adhesives, vivid images
* ShortTerm- IJ40C, Long Term- IJ180Cv3

* ) Windows

* Massive signage and branding opportunity for End Users
* Window Perf- [J65, []66
* Window- IJ61, I[J40C

N Floors

e Creating scenes, brand recognition

| * ShortTerm- [J40C w/3648, Long Term- IJ162 w/3645




Choosing The Right Product Is Critical

® Grimco’sis 3M’s largest Commercial Graphics distributor

® Most common 3M products used in daily production can be

used for windows, walls and floors
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Reduce Inventory, Simplify Production &
Have The Right Products For Window, Wall
& Floor Graphics

® Average sign business has large amounts of money tied up in
digital media inventory

° Multiple profiles and printing settings can cause confusion and
wasted time on color match issues

¢ A small number of 3M Low Cost Films can be used for:
* Standard sign graphics
* Wall graphics
* Window graphics
® Floor graphics
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Inventory & Production Simplification

* 3M IJ40C with Comply™ Air Egress Technology
® 3 mil film
* Comply™ air egress for bubble free application
® Available in gloss & matte

e Use for graphics on:

Carpet, interior floors, interior doors & walls, partial vehicle graphics

* Use 3M8508 Overlaminate on the above applications




You Can Market 3M:
Top Quality Nationally Recognized Brand

® Are you selling the 3M Brand?
® 3Mis a powertul, recognized brand

® 3M products are quality tested products
¢ 3M Warranties & 3M Peace of Mind




Discussion

Review 3M Window, Wall, Floor Chart
Review Application tests

HP PVC free Wallpaper




